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Chapter 10 Public Involvement

As a part of this Master Plan update effort, an extensive public involvement program was implemented
to keep the public appraised of the team'’s effort, as well as to gather feedback and to adjust planning if
needed.

As the beginning of the Master Plan update
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effort coincided with the Covid-19 public

health emergency, online engagement was A i
also provided in addition to public meetings. Airport Master Plan Public Outreach Materials

| | vonenromurion |
Online engagement was an optimal method Public Outreach MORE INFORMATION

Master Plan Homepage
This webpage has been set up to act as the central repository for the RSW Master Plan Update public

to IS hare Master P la nu pdates an d to l’ecelve outreach materials. The master plan process has been designed to engage the public in a transparent and Project Summary
collaborative manner. Due to public health concerns associated with the COVID-19 pandemic, it was e — :
decided that online engagement would be the best method to receive public comments. This method of
p u b |.| Cc comme nts A p u b |.| cwe bs | te porta l online engagement provides a safe and convenient method for the public Lo review Master Plan Update
. materials and draft chapters with an opportunity to provide comments to the Lee County Port Authority
(LCPA) in a socially distant and convenient manner.

was created on the airport website Schedule
. . The Master Plan Update process is a multi-year effort that will take place from 2021 to 2023. The following graphic displays the content of each phase and
(WWW F ly LC PA com - F i g ure 10 _1) W1 th when it will occur. Due to the COVID-19 pandemic, LCPA decided to only pursue online community engagement for the entire Master Plan Update project.
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notices published in local newspapers as well Two-year Action Plan
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as through social media. Members of the

public could listen to prepared presentations Figure 10-1 Master Plan Update website
and review project material safely at home

and to provide feedback instantly if needed.

A total of four outreach campaigns were organized throughout the Master Plan Update effort. More

detailed information on these campaigns is contained in Appendix Y: Public Involvement.
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